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Web 1.0 
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What now? 
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Social Media Profile 
(% doing regularly) 

70%      49%      5%     16% 

Gen Y | 1981-1991 |55% give | $0.8B 

Online Habits 
 

51% Spend 20 hours or more online each week 

85% Email regularly 

25% Read enewsletters regularly 

71% Bank online 

68% Make purchases online 

90% Look up information online 

 



Social Media Profile 
(% doing regularly) 

Gen X | 1965-1980 | 61% give | $3.6B 

Online Habits 
 

41% Spend 20 hours or more online each week 

82% Email regularly 

30% Read enewsletters regularly 

76% Bank online 

68% Make purchases online 

93% Look up information online 

 

56%    30%     11%     11% 



Social Media Profile 
(% doing regularly) 

Boomers| 1946-1964 | 66% give | $4.1B 

Online Habits 
 

40% Spend 20 hours or more online each week 

86% Email regularly 

34% Read enewsletters regularly 

64% Bank online 

55% Make purchases online 

93% Look up information online 

 

36%    18%      5%       3%     



Social Media Profile 
(% doing regularly) 

Civics| 1945 or earlier| 73% give | $2.6B 

Online Habits 
 

35% Spend 20 hours or more online each week 

85% Email regularly 

31% Read enewsletters regularly 

63% Bank online 

33% Make purchases online 

89% Look up information online 

 

25%      8%      1.3%       0.3%     
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Online Behavior: Now & In Future 
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USE ONLINE TO MAKE GIVING 
TANGIBLE, EMOTIONAL AND 
INTERESTING 
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USE ONLINE TO ENGAGE DONORS IN 
WAYS THAT DO NOT INVOLVE GIVING 
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USE ONLINE TO EMPOWER YOUR 
EVANGELISTS 

31 
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USE ONLINE TO REACH ALL TYPES 
OF DONORS 



 
 ά[Ŝǘ ƳŜ ǘŜƭƭ ȅƻǳ ŀōƻǳǘ ǘƘŜ ǾŜǊȅ ǊƛŎƘΦ 
¢ƘŜȅ ŀǊŜ ŘƛŦŦŜǊŜƴǘ ǘƘŀƴ ȅƻǳ ŀƴŘ ƳŜέ 
 
  ά¸ŜǎΦ ¢ƘŜȅ ƘŀǾŜ ƳƻǊŜ ƳƻƴŜȅέ 
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